ANCKA- RAMSEY COMVUNI TY COLLEGE
METROPOLI TAN STATE UNI VERSI TY

This agreenent is being voluntarily entered into by the adm nistrations of Anoka- Ransey
Community Coll ege and Metropolitan State University for the nutual benefit of students and
prospective students of the two institutions. The purpose of this agreement is to permt
and encourage the transfer of students and to facilitate their snooth transition fromthe
Anoka- Ransey Comrunity College A A S. degree in Business/Marketing to the Metropolitan
State University B. A degree with an enphasis in Marketing.

Program Articul ati on

Metropolitan State University agrees to adnit all Anoka-Ransey Conmunity Col | ege students
who have earned the 1) A A S. in Business/Mrketing/ Management with a Marketing Option and
2) at least 80 transferable credits (with a 2.0 g.p.a.) into its upper division program
and to apply all those credits toward a B. A. degree enphasi zing Marketing, according to
the format shown in Attachment A. To facilitate transition into the Metropolitan State

Uni versity degree program the university will offer its educational planning course on

t he Anoka- Ransey Community Col | ege canpus or at another convenient |ocation at the request
of the program Both Metropolitan State University and Anoka- Ransey Conmunity Col | ege
agree to advertise this programarticulation in their respective catalogs for the duration
of the agreenment. No paynent of funds between institutions is authorized under this
section of this agreenent.

Metro State Adm ssions

Metropolitan State University agrees to accept any transferable courses (up to a limt of
99 | ower-division credits) successfully conpleted at Anoka- Ransey Community Col |l ege from
students who neet Metro State's admissions criteria. Students who conplete the specific
courses outlined in Attachnent B at Anoka- Ranmsey Conmunity College will not be expected to
take the Metro State courses listed in that sanme attachnent.

Cooperative Oferings

Students enrolled at Metropolitan State University nmay incorporate appropriate
Anoka- Ransey Comrunity Col |l ege courses into student-designed i ndependent studies with the
approval of their Metro State advisors.

In situations where, because of facilities or equi pnment requirenents, Metro State is
unable to offer a course integral to the curriculum Metro State nmight arrange with
Anoka- Ransey Comrunity Col |l ege for offerings through which Metro State students may gain
upper division |earning. Such offerings will be approved through usual Metro State
procedures. |In such cases, Metropolitan State University will collect and renit to
Anoka- Ramsey Community Col |l ege the appropriate paynent for students enrolled in

Anoka- Ransey Community Col | ege courses.

Fromtime to time, it may be desirable for the two institutions to share
cl assroom space and/or to offer a single course jointly. Specific financial and
schedul i ng arrangenents for such wilbe worked out at that tine.

Dur ati on

Thi s agreenent becones effective upon date of signing and remains in effect

unl ess term nated. The agreenent may be anmended or term nated for succeedi ng
academ c years by nmutual agreenent of the two institution on or before June 30
of each year.



Per sons Responsi bl e/ Eval uati on

The Dean of Curriculum Instruction and Assessnent at Metropolitan State

Uni versity and the Dean of Academ c Affairs at Anoka- Ransey Community Col | ege will
be responsible for inplenenting this agreenment. Each institution will collect

out cone assessnent data and the persons responsible will neet at |east once a
year prior to June 30 to share data and any probl ens or issues associated with
the articul ated program

METROPOLI TAN STATE UNI VERSI TY ANOKA RAMSEY COMMUNITY COLLEGE
Signature Present 6/30/88
President Date President Date
Signature Present 6/28/88 Signature Present 6/30/88
Dean, Curriculum, Date Dean of Academic Affairs Date

Instruction & Assessment

Signature Present 6-28-88 Signature Present 6/30/88
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ATTACHVENT A

SUGGESTED FOUR  YEAR CURRI CULUM
FOR ANCKA- RAMSEY COVMUNI TY COLLEGE STUDENTS
WTH A A S. DEGREE | N BUSI NESS/ MARKETI NG MANAGEMENT
MARKETI NG OPTI ON

METROPOLI TAN STATE UNI VERSI TY
B. A. DEGREE EMPHASI ZI NG MARKETI NG
I. Requirenents for Anoka Ranmsey Conmunity Col | ege Degree

1. Core Requirenents

Credits

BUS 101 Introduction to Business 4
BUS 103 Human Rel ations in Business 3
BUS 110 Business Data Processing 4
BUS 131 Principles of Accounting 4
BUS 142 Principles of Marketing 4
BUS 205 Business Interview ng Techni ques 2
BUS 211 Business Law | 3
BUS 221 Supervision 3
BUS 242 Principles of Retailing 3
2. Marketing Option

BUS 144 Adverti si ng 3
BUS 146 Sal es Psychol ogy 4
BUS 244 Princi pl es of Managenent 3
BUS 253 Mar ket Research Techni ques 3
BUS 254 Consuner Behavi or 3



Program El ecti ves 15
3. Distribution Requirenents
Comuni cations (16 credit m ninmum

a. Two conposition courses as specified by programrequirenents
English 111 and 121

b. Speech 101 or 102

Cc. Business 104 Witten Business Conmuni cations

Humanities and/or Literature -- minimumof 3 credits
Soci al Sciences -- mninumof 3 credits

Sci ence and/or Mathematics -- mninumof 3 credits

Heal t h/ Physi cal Educati on Requirenents -- mninmumof three

Sel ect additional three credits fromany of the follow ng disciplines:
Ant hr opol ogy, Art, Journalism Math, Misic, Natural Science, Physical

Educati on, Physics, Political Science, Psychol ogy, Sociol ogy, Speech,

Theatre.

1. Suggested El ectives at Anoka- Ransey Community Col | ege

Metro State recomends that students choose program el ectives fromthe
foll ow ng:

BUS 105 I ndi vi dual / Cor porate I ncome Tax
BUS 122 Busi ness Ethics & Social |ssues
BUS 246 Smal | Busi ness Managenent

BUS 247 Busi ness Fi nance

ECON 101 Survey of Econom cs

ECON 201 Introduction to Banking & Fi nance
POLS 103 Consuner Educati on

PSYC 101 Career Devel opnent

PSYC 111 Ceneral Psychol ogy |

SOC 111 CGeneral Soci ol ogy
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I1l. Areas that may either be covered at the Anoka-Ransey Conmunity Col |l ege or
at Metro State but not both institutions

I ntroduction to Business

Busi ness Mat h

Princi pl es of Accounting
Principles of Mrketing
Adverti si ng

Hurmman Rel ati ons in Business

Busi ness I nterview ng Techni ques
Busi ness Data Processing



Busi ness Law |

Supervi si on

Princi pl es of Managenent
Mar ket Research Techni ques
Mar keti ng Research
Consuner Behavi or
Economi cs

General Psychol ogy

Ceneral Soci ol ogy

I V. Suggested areas to be covered while at Metro State

Students who conplete the Associate of Applied Science with a Marketing
Option at Anoka- Ransey Community College will design individual degree
pl ans consisting of 24 offerings--courses, internships, independent
studi es or experiential based | earning which address, but are not to be
l[imted to the areas listed below. The requirenents may be | ess for
students with nore than 90 transferable credits and nore for those with
fewer.

1. Individualized Educational Planning - Al students plan education
progranms which address their educational needs.

2. Communi cati ons

The ability to comunicate effectively through witing and speaking is fundanent al
to all academic work, as well as to vocational and personal pursuits. Students,
after taking the diagnostic witing exercise in |EP, are encouraged to sel ect
appropriate witing courses. Other courses in this conpetence area may incl ude

sel ections from speech comruni cati on, |anguage and |inguistics, and Media and
comput er s.

3. Conmunity and Soci ety

The | earning opportunities in this conpetence area are designed with the goal of
nurturing active, thoughtful citizens and effective community | eaders. Courses are
offered in the areas of |aw, political science, sociology and ant hropol ogy. courses
in other areas such as econom cs, psychology, history and literature nay be included
to the extent that they focus on the relationship of the individual to the broader
community.

4. Culture Science and Tradition

Students are encouraged in this area to focus on the arts and humanities to broaden
their base of |iberal arts |earning. The humanities courses are designed to
famliarize students with the basic processes of thought, evaluation and anal ysis
used in such disciplines as philosophy (including ethics and logic), religion, art,
nmusic, history and literature.

5. Vocationa
New Product Pl anni ng and Devel opnent

Advertising Canpai gn Pl anni ng and Managenent
Mar keti ng and Advertising Law



6. Avocationa

Metro State's educational philosophy is founded on the prenmise that adults should be
lifelong | earners--learners who are able to establish their own goals and
obj ectives, and achi eve those using comunity resources. In the avocation conpetence

area, students are encouraged to select |earning opportunities that will facilitate
their lifelong learning and growth in areas unrelated to vocation. A broad range of
courses may be used to fulfill this conpetence area including study in

comuni cation, the arts and humanities, and comunity and society.

ATTACHVENT B

COURSE ARTI CULATI ON
ANCKA- RAMSEY COVMUNI TY COLLEGE
A A'S. DEGREE I N MARKETI NG

METROPOLI TAN STATE UNI VERSI TY B. A
DEGREE
EMPHASI ZI NG MARKETI NG

Cour ses Required and Recomended for Metropolitan State University
A A'S. Degree in Small Business Cour ses

Managenent
Busi ness Data Processing Computers and I nformation Processing
Principles of Accounting (BUS 131) Intro. to Financial Accounting |
Princi pl es of Marketing Princi pl es of Marketing
Busi ness Law | Busi ness Law |
Princi pl es of Supervi sion Ef fective Supervision
Adverti si ng Advertising Practices and Procedures
Mar ket Research Techni ques Mar ket i ng Research

Consuner Behavi or Consumner Psychol ogy



